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y^nother unique and 
innovative product by LeRoi, 
Inc! Exquisitely designed and 
aesthetically pleasing to the 
eye, Venus Hoops™ are sold 
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as a complete piece with a 
bent barbell, or as an 
accessory. The free-moving 
hoop completely swivels 
around the barbell, allowing 
the hoop to always rest 
comfortably in the navel. 



Demeter Furies 


All Venus Hoops™ come with a 5/16" ring, which fits over any 1/4” ball, or with a 3/8” ring, which fits over any 5/16" ball. This elegantly 
hand crafted component slides over any 16, 14 or 12g bent barbell. Simply remove either ball and slide on a Venus Hoop™. 

Venus Hoops™ are named after Roman i 32 Greek gods and goddesses— Quality jewelry and a 
piece of ancient history! 


LeRoi, Inc. • PO. Box 212 • 2784 State Route 48 • Minetto. NY 13115 
Toll free: 1.888.298.7766 • Phone: 315.342.3681 • Fax:315-343.0388 


• Fine Body Jewelry • 


Online Store: www.LeRoi.com - 

"Venus Hoop™ is a trademark and exclusive d< 


Call today for your full colour catalogue! 

jgn of LeRoi. Inc All Flights Reserved ©2002 



Bent barbells are available with either internal or external threading. 
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A sensational World Premier from the Knightstone Cdlletf ions 


watcH 


A timepiece featuring the driginal aSt of 
one of the world’s leading fantasy aH&sts 
Boris Vallejo. 


Fully sculptured 
spring-action lid. 

Complete with 
handsome pouch 
and chain. 


Shown actual size 
ot approximately 2' 
in diameter. 


For free warranty information write to: 
Customer Service, Knightstone Collections, 
One Tower Road Media PA 19063-9601 


Dramatically accented in 24 karat gold 
and sterling silver. 

Powered by a precision quartz movement, 


|W3| Knightstone Collections Please mail by 

raw) One Tower Road May 31, 2003. 

\W Media PA 19063-5711 

Yes! Enter my order for The Mistress of Fire. Boris Vallejo’s first-ever 
pocket watch. No payment is required now. I will be billed in 
2 equal monthly installments of $34.50* each, with the first payment due 
when my watch is ready to be sent. Limit: one pocket watch per collector. 

*Plus my state sales tax and a one-time charge of $4.95 for shipping and handling. 


SIGNATURE. 


ALL ORDERS ARE SUBJECT TO ACCEPTANCE 


MR/MRS/MISS- 


PLEASE PRINT CLEARLY 


ADDRESS_ 


_ APT. i 


CITY/STATE_ 


TELEPHONE #(_ 


22179-127-001 


KNIGHTSTONE COLLECTIONS 


Boris Vallejo. One of the most widely collected fantasy 
artists of our time. The creator of a world where your 
wildest of dreams come true. Now, Boris conquers the 
dimension of time, with the creation of his first-ever 
pocket watch. A bold, provocative work with The Mistress 
of Fire captured in a memorable portrayal on the dial 
face. The intricately sculptured spring-activated lid 
depicts a fierce dragon, his eye ablaze with a fiery red 
crystal cabochon. He clutches a larger stone hand set in 
the middle of the lid. The lid, frame, stem and bail are 
rich with accents of 24 karat gold. And the minted medal 
of Knightstone Collections is set into the reverse of the 
watch. Let this beauty light your fire! 
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EAST COAST 


WESTCOAST 


Anaheim Convention Center Coconut Grove Exposition Center 

FEATURING 

★ Renowned Tattoo Artists ★ Live Music ★ 

★ Piercing Jewelry ★ Tattoo Flash ★ 

★ Tattoo Merchandise ★ Food & Beer on Sale* 

* Over AO Popular Tattoo Artists Working On Site * 

Interested Tattoo Artists or Exhibitors call (800) 962-9857 


Promoted by Action Promotions, Inc., Tattoo name licensed to Action Promotions, Inc 




Tri*ba*iec*tic (trlb'9*lek'tik) n. 1 The 
fusion between the tribal nature of mankind 
and the communal dialectic aspects of our 
society. 2 A community ot individuals 
acting in unison for the benefit of the group. 
-adj. 1 Grasping inherent primordial sef- 
expressionism in the context of the present 
technological age. 2 Harmonious and 
balanced in place. 3 Pierced in style. 


Call or register 
online for our 2003 
Wholesale Catalog! 







was raised die-hard Southern Baptist so it 
was always in me to do something opposite I 
was taught,” laughs Dale Brunk when 
asked what led him into the ink life. “I 
guess I got interested after listening to 
a lot of music, and got involved that 
way. I also had a friend named Jeff Rich 
who had both arms sleeved and which 
was always impressive to me. About 
twelve years ago, I wanted a piece of 
barbed wire around my right biceps, 
and that was my first tattoo from John 
Rainey at Alternative Arts in Charlotte. 

I got up from the chair after getting 
that barbed wire and said to John, 
‘that’s all I ever wanted. I’m happy.’ 
And he said, ‘I’ll see you again, don’t 
worry.’ A year later I was sitting back 
in his chair again getting a tear-out 
on my left arm.” 

Dale takes his ink very serious¬ 
ly and spends considerable time 
studying artists before making his 
decision. “I look at tattooing as 
large pictures, like my arm is 
all one picture, and my front 
~de is all one picture, not a 
►unch of stamps. I find out 
vhat an artist’s best qualities 
are and what they enjoy 
doing the most, and go with 
that. Because, bottom line, I 
know that’s the best art I’m 
going to get.” 

Dale’s ink history took a 
jog in the road when he met 
Colin LaRocque. Instantly 
liking his work, he return¬ 
ed a year later to Colin and 
began work on a nature 
scene on his right arm that 
would eventually tally up to 
30 hours. Asked about the 
inspiration for the images, 
Dale informs us that at the 
time he was heavily into 
collecting reptiles and lit¬ 
erally had a house full of 
King snakes and various 
lizards including bearded 
dragons and iguanas. As for 
visitors to his home, he 
laughs and says, “They were 
a select few.” 


DALE 

BRUNK 

More photos for Dad 
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Dale's front piece symbolically represents death on one side and life 
on the other. He gave Sarah free reign to pick out the image, but told 
her that he didn’t want any nudity and anything too over the top. 



You can tell Dale is real careful about 
who works on him, with only three artists 
making up his collection, the third being 
Sarah Peacock. “I met her at a Greens¬ 
boro show after John Rainey had recom¬ 
mended her. I went to Wilmington, visit¬ 
ed her shop and got to know her. Finally 
I got around to asking her what her 
favorite style of work was, and her 
favorite was oriental. And I said, well, 
believe it or not, oriental is something 
that I would enjoy on me, and something 
I always thought about having. And I 
said, ‘how would you feel about doing 
my whole front, from shoulder to belt- 
line, from ribs to ribs, in one oriental 
piece?’ She was surprised that I just walk¬ 
ed in and asked for something like that. 
But she said she would love to do it.” 

The theme of the piece is a scene 
where one side symbolically represents 
death, the other life. He gave Sarah free 
reign to pick out the image, but told her 
that he didn’t want any nudity and any¬ 
thing too over the top because it was 
something he would be living with. “She 
did a wonderful job. I’ve lost track of the 


hours, probably close to forty. I got to say 
Sarah’s piece is breath-taking. And I real¬ 
ly enjoyed sitting with her. It was such a 
pleasing experience.” 

As fpr his future ink, Dale’s thinking of 
going all of the way to a full body suit. t 
“My right side is by Colin, my front side 
by Sarah, and the rest of my left arm I 
think I’m going to Rodney Rains out of 
Ace Tattoo in Charlotte. I have no 
thoughts yet on my back, but that’s a 
prime bit of real estate, and will come 
after I finish my left arm.” 

Even as his collection stands, Dale is 
definitely a standout in the small town 
where he lives. He’d be a standout any¬ 
where for that matter thanks to his solid 
ink focus and his choice of artists. As for 
the reception from his conservative rela¬ 
tives, he tells us that recently his father 
asked for photos of him to take home to 
show people at work. “My dad’s sixty- 
nine, and I told him, well I’ll tell 
you what. I’ll do it, but you got to take 
your shirt off, too and stand here beside 
me, and he did, and I got some awesome 
pictures out of that deal.” —Paul Garson 
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SENSATIONAL BODY PIERCING JEWELLERY 
FREE CATALOGUE AVAILABLE 

The Wildcat Collection -16 Preston Street. Brighton. BN1 2HN. England 
Tel: +44 (0)1273 323758 Fax: +44 (0)1273 278103 Credit Cards: +44 (0)1273 233758 
email: info@wildcat.co.uk web: www.wildcat.co.uk 
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Shirk Design - www.shirk.co.uk tel: +44 (0)1273 207347 
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TATS ON TOUR 

A Capitol Convention 


It’s been over a year-and-a-half since 9/11, 
and we find ourselves in a different world. 
The security of our lives somehow became 
less certain. Some of us re-evaluated our 
priorities in life, and also found strength 
inside ourselves. That strength will not allow 
our enemies to make us live in fear. We as 
Americans have a resilience in spite of the 
tragedy of 9/11. We will live our lives free as 
we always have. 

That’s why our nation’s capitol seemed 
to be the perfect place for the Eternal/66 
Productions staff to host the first Annual 
Washington DC Tattoo Expo. The show 


dates were the week following the com¬ 
pletion of repairs to the Pentagon’s damaged 
structure. Although there was an obvious 
build up of security, the DC area appeared 
guarded but healed from that unforgettable 
day. DC is a place that is a vacation par¬ 
adise—all museums and monuments to 
what makes this country great. 

The Double Tree in Crystal City provided 
a wonderful venue for the show. There was 
a rotating bar on top of the hotel that 
overlooked the entire DC area. At night you 
could identify the lights of the monuments. 
The hotel is located directly across the street 


from the Pentagon. And with the new face¬ 
lift, the scars of 9/11 on the Pentagon were 
only a bad memory. 

The hotel staff at the Double Tree was 
great. “You would have thought they had 
worked with us before,” said Tramp and 
Brian. “We had a meeting before the show 
started, and we expressed our needs,” said 
Brian. “These folks made it a point to 
make sure that we as a group were wel¬ 
come. That kind of cooperation is what 
makes good vibes at a show.” 

Friday—the opening day—started out 
with the frenzy of tattoo artists and vendors 
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Europe’s leading 
Display Systems 
now available 
in the USA / 


* Single, double or 
triple view panels 

* 6 Binding colors 

* 15 Frame colors 

* Lightweight 

* Ultra strong 

* Easy to use 




For more information please contact: 


80 King Spring Road, Windsor Locks, CT 06096 
Tel: 860 623 4485, Fax: 860 623 4467 
e-mail: usa@selwyns.com 

International: +44 1686 610740, Fax: +44 1686 610741 
e-mail: uk@selwyns.com 
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BARBELLS 
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•CAPTIVE BEAD RINGS 
•CAPTIVE BEAD CHARMS 


•14KT BARBELLS 
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1001 E.ARLEE PL. ANAHEIM. CA. 92805 
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Tramp and Brian take pride in 
having an all-star lineup of 
tattooers. “If there is someone 
at our show you haven’t heard 
of, bet the big bucks you will 
hear about them soon.” 

setting up shop. In no time at all the show 
was in place and the buzz of inking machines 
hummed out a chorus of tattoo tunes. 
Saturday, Brian and Tramp had a look of 
concern on their faces, wondering whether 
or not all their hard work would pay off. “A 
good attendance on Saturday is what tells 
the tale of a successful show,” says Tramp. 
Well, it did pay off. The floor was full of local 
fans craving work from some of the best 
artists in the business. 

Tramp and Brian pride themselves in 
having an all-star lineup of tattooers. “If there 
is someone at our show you haven’t heard 
of,” says Brian, “bet the big bucks you will 
hear about them soon.” Tramp adds, “I look 
at portfolios all the time. Only the guys that 
are on top of their game are invited to 
work our shows.” Maybe Tramp is the Ed 
McMahon of the tattoo world. 

Both Saturday and Sunday were dedicat¬ 
ed to tattoo contests. DC showed off some 
beautiful professional tattoos, and as a spe¬ 
cial perk CNN showed up and reported the 
event live around the world. 

Tramp and Brian would like to thank the 
local shops and fans for their support and 
look forward to seeing them again next year. 
Same time, same place. -Hot Rod Hank 



























































DC showed off some beautiful professional tattoos, and as a special perk CNN showed up and 
reported the event live around the world. What a way to start up a first annual show. 
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TUNEVILLE 

Jake 
La Botz 

Under the El and 
Breaking Through 

Listening to Jake La Botz’s Used to Be 
is the quintessential Rorschach expe¬ 
rience. It’s one guy and one acoustic 
guitar, but on repeated spins of the CD 
will grow with impact, and you’ll sense 
new shades of meaning, if not style 
itself: sadder than hell balladry, razor 
sharp blues testifying, storied takes on 
loneliness, beatnik-on-the-Mexican-border 
music, coffeehouse chic. This is music 
from a deep well, a blues with country, folk, 
and sharply observed lyrics. 

There’s an unmistakably itinerant quali¬ 
ty of La Botz’s blues, Used to Be (Utel 
Records), a set of thoroughly self-assured 
performances in a solo acoustic blues set¬ 
ting, Nine originals and one cover (Skip 
James’ “Crow Jane”). What La Botz calls 
“a record of sad and creepy ballads” is a 
tasteful indulgence for the ears in the beau¬ 
ty of wood, wire, and vocal cords. 

Jake got his sound down in Chicago, 
where he grew up. “My mother and my 
uncle, all they listened to was 1920s and 
’30s blues music. It rubbed off on me. By 
the time I was fifteen, I was listening to a 
Honeyboy Edwards record I got from the 
library,” he explained in a telephone inter¬ 
view with Tuneville. 

Whereas the buyer does well to steer 
clear of indie blues CDs until a thorough 
listen—and I speak from bitter, forehead- 
bashing-on-the-desktop experience—the 
blues of Jake La Botz is thoroughly con¬ 
vincing from start (the timelessness of 
“This Ain’t the Way I Came Up”) to finish 
(the lithesome finger-picking bounce of 
“For the Brothers”). 

Pre blues was the music that greased 
the skids at juke joints and house parties, 
and the artists, performing what today we 
call “unplugged” gigs, had to establish a 
presence in the din. 

“These were raw, intense records. It’s 
music from before the producers got to 
it, straight from the heart, one guy and 
his concept, emotions and mood. When 
you have more than one musician, some¬ 
body always has to be listening to the 
others,” La Botz noted. 

When he took up the guitar, part of his 
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The title song “has to do with 
projecting what my future would 
have been like had I continued 
drinking and using drugs, if I had 
survived at all, what a destitute 
existence it would be.” 

education came at the feet of some of the last 
living links to the old school, and two of them, 
Maxell Street Jimmy Davis and Honeyboy 
Edwards, became mentors to La Botz. He 
went to their gigs, he frequented their homes, 
soaking all of it in, the singular chording and 
finger-picking and the stories, he said. 

Their example was strong: he lived a blues 
life, sometimes practicing where the El trains 
would occasionally roar overhead (which is 
why he named his own label, UTEL, after it: 
“under the El”), and then hitting the road for the 
life of the blues hobo. 

Today, La Botz is based in Los Angeles, 
where he gigs on average three or four times 
a week, either as a solo acoustic artist or, with 
electric guitar, in a duo alongside drummer 
Jimbo Goodall. 

His CD was cut in one day at the desert 
studio Joshua Tree, but the songs have the 
antique-yet-contemporary sound of the best 
blues, as if they took a few minutes to write 
about but needed a full lifetime behind them 
first. The title song, “Used to Be,” is a winsome 
look back on a misspent life (“All I hear is 
‘used to be’ and ‘ain’t no more’”), and La Botz 
says it has to do with that blue-to-the-bone 
lifestyle. “That has to do with projecting what 
my future would have been like had I contin¬ 
ued drinking and using drugs, if I had survived 
at all, what a destitute existence it would be.” 
As deeply personal as the song is, as affecting 
as a shot of overproof rum on a hot afternoon, 
the singer-songwriter had other designs in 
mind, too: “I wrote that song hoping that one 
of the great country singers like George Jones 
would cover it.” 

Although he didn’t sell the song to ol’ 
George, therein lies the secret weapon of 




Jake La Botz’s burgeoning career: making 
music from the heart and doing it with 
business savvy. He has parlayed his look 
and his sound into appearances in a hand¬ 
ful of films, the most prominent role being 
La Botz’s portrayal of a blues singing 
convict in “Animal Factory,” directed by 
Steve Buscemi. 

Buscemi became a fan of La Botz’s 
blues and came regularly to his gigs, and 
the movie role he offered not only put the 
bluesman alongside Mickey Roarke and 
Willem Dafoe, it gave him the chance to 
showcase two original songs. And more: 
the chance for La Botz to ad lib. 

La Botz notes that the actor-turned- 
director was remarkably cool tempered on 
location. “The guy is really easygoing and 
really knows what he’s doing, so you know 
you're in good hands.” 

Part of the La Botz look hinges on the 
skin art that adorns him. When he was 17, 
La Botz was the recipient of the second- 
ever tattoo done by Guy Aitchison. “At 
the time I met him, he was doing mostly 
album art, and he was looking for some¬ 
body to experiment on.” The image is a 
biomechanical longhorn steer skull blend¬ 
ed with a car motor. “The horns are tail 
pipes. Half my family are country people 
from the west, and the other half are city 
people,” he said. 

Since then, Jake has acquired tats from 
Gill Montie, and he’s gigged regularly at 
tattoo shops, including Mark Mahoney’s 
Shamrock Social Club and Gill Montie’s 
Tattoo Mania, both on the Sunset Strip. 

“I’d like to go on the road and play to 
tattoo shops, and make a documentary 
film about it.. I’ve found that the audience 
for this music and the people who get 
tattoos work well together.” Shops interest¬ 
ed in being a part of the tour/film can e-mail 
Jake through his web site. 

—Frank Booth 


See www.jakelabotz.com 
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Dorothy Parker's Elbow: 

Tattoos on Writers, Writers on Tattoos 
Edited by Kim Addonizio 
and Cheryl Dumesnil 
(ISBN 0-446-67904-6, 

264 pages, Warner Books, 2002) 

The varieties of tattoo experience are richly 
represented in Dorothy Parker’s Elbow, a 
new anthology of poems and stories. You 
will not only recognize people you know 
(and yourself, too) in these wide-ranging 
selections, you will, through the magic of 
the well-wrought story and meditation, get 
to know them better. 

A handful of the authors in the compila¬ 
tion—Herman Melville, Franz Kafka, Sylvia 
Plath, Flannery O’Connor—are staples of 
college literature anthologies. But much of 
the engagement and provocation of the 
writing in Dorothy Parker’s Elbow comes 
from recently published items which first 
appeared in small literary quarterlies. 

Tattoos are about experience as much 
as about shape and style, and the tales 
and meditations rendered by editors Kim 
Addonizio and Cheryl Dumesnil are sharply 
observed and thoroughly compelling. 

The tales and meditations in 

the book are compelling. 
“Grapefruit Flesh” is the anx¬ 
ious narrative of a brand new 
tattoo apprentice (“it seemed 

more like and indentured 
servitude, but I didn’t mind”). 

Two pieces of short fiction by Karol 
Griffin are particularly memorable, both 
from the point of view of tattoo artists. 
“Grapefruit Flesh” is the anxious narrative 
of a brand new tattoo shop apprentice (“it 
seemed more like an indentured servitude, 
but I didn’t mind”), while in “Zowie,” Griffin 
gets inside the story of a pregnant woman, 
abandoned by the baby’s father, who 
copes with the changes in her body (affect¬ 
ing her ability to craft a tattoo) and the 
social shifts in Laramie, Wyoming, the site 
of a recent brutal killing, a town painfully 
encountering modernism. 

Gems about tattooing abound, like 
dollups of chocolate-covered sugar to a 
snack fiend. Peter Trachtenberg’s narrator 
in the excerpt from “7 Tattoos” observes 
that “after a while your endorphins kick in 
and the sensation of spreading numbness 
becomes oddly pleasurable, kind of like 
some Heroin Lite” while he sits beneath 
the needle, before getting bored, irritated, 
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The narrator in the excerpt from 1 
while your endorphins kick in and 
ness beomes oddly pleasurable. 

curious, then cathartic as walks away with 
his new body adornment from the decidedly 
nonfictional Hanky Panky. 

Even when the images are familiar, as in 
“A Toda Maquina,” Alejandro Murguia’s story 
of a couple with a mildly fugitive element to 
them, the writing provides delight: the story- 


‘7 Tattoos” observes that “after a 
the sensation of spreading numb- 
, kind of like some Heroin Lite.” 

teller drives on to his next small crime ac¬ 
companied by a newfound girlfriend who has 
a shady past, he is dogged by an internal 
voice of better judgment, and then, in the 
closing line, he imagines that the plastic 
strips beneath his speeding tires are saying 
“f**1t, f**it, r "it.” —Frank Booth 
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If you log on to www.Horitaka.com you’ll find 
a blurb about the San Jose artist’s first book, 
Bushido: Legacies Of Japanese Tattoo. How 

good was it? Published in November 
2000, it sold out its first print-run in less 
than a year. Fortunately for us, it has 
gone into further printings. 

A synopsis of the book both captures 
its essence and reflects upon the nature 
of its author as well. With Horitaka the 
River of Ink runs deep, literally spanning 
the East and the West, and as a re¬ 
sult offering a unique perspective on 
Traditional Japanese tattoo art. The fol¬ 
lowing appeared in a review by Aahz 
and is available in its entirety at 
www.Epinions.com. 

“The first chapter details the history 
of the Japanese tattoo. Beginning with 
ukiyo-e, the Japanese art of wood block 
printing, Mr. Kitamura follows the evolu¬ 
tion of the Samurai in art from the mid- 
15th century to today. He explores the 
reasons that tattooing has survived 
severe oppression by the Japanese 
government and what it meant, 
and means, to the people dedi¬ 
cated enough to tattoo nearly 
their entire body. 

“In the remaining four chap¬ 
ters, Mr. Kitamura takes us 
along on his journey first 
to meet Horiyoshi III and 
then to become his stu¬ 
dent. The relationship 
between the tattoo 
master and client, 
which often becomes 
a lifelong bond, is ex¬ 
plored as is that of the 
master and apprentice. 

The final chapter explores 
the differences between 
traditional Japanese tattoo 



culture, American tattoo culture, and 
the hybrids that are being developed 
on both sides of the Pacific. The first 
person insights here cannot be found 
elsewhere.” 

The last line of the review sums it up 
accurately. Horitaka, born in Japan and 
raised in the U.S., not only grew up bi¬ 
lingual, but in a way, bi-cultural, and 
as a result can offer a perspective on 
Japanese ink that even the Japanese 
themselves have found illuminating. 
Let’s say he both tattoos and writes from 
a unique vantagepoint. 

Horitaka is the name bestowed upon 
the artist by the world famous Horiyoshi 
III, the 56-year-old master who lives and 
works in Yokohama. Born Takahiro 
Kitamura, Horitaka began as a collector 
of ink in 1991, and some seven years 
later gave his first bit of ink to himself, a 
self-inscribed koi fish. Today he carries 
the work of over 50 artists, includ¬ 
ing Horiyoshi Ill’s art on his 
back and ribs, and is closing 
in on his goal of full body 
coverage. The transition from 
collector to artist was facilitated 
by one his own earliest 
tattooists, Paco of San Jose, 
who encouraged him to 
translate his drawing 
skills to skin art. At first 
he worked out of 
his home inking his 
friends while Paco 
oversaw his progress, 
eventually finding 
him a gig in a small 
street shop. 

“Then one day, out 
of the blue, I just called 
Horiyoshi III up in Japan. 
I just told him I loved his 
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"I eventually traveled to Japan and spent two weeks getting 
tattooed and stayed at my grandmother’s house in Tokyo." 


work. It was pretty awkward at first, but I 
did speak Japanese and was familiar with 
some of the etiquette. I suggested writing 
a formal letter of introduction, a tradition¬ 
al custom. I eventually traveled to Japan 
and spent two weeks getting tattooed 
and stayed at my grandmother’s house 
in Tokyo. I realized later that Horiyoshi 
III was testing me, to see how I respond¬ 
ed to tattooing, and how serious I was 
about learning his art.” Obviously 
Horitaka passed all the tests and eventu¬ 
ally was invited into the Horiyoshi 
Family, his new name, created by 
Horiyoshi from the word “Hori” 
meaning “carver” in Japanese and 
“Taka” from Takahiro, signaling that 
transition into a new, in a sense, 

State of Grace. 

The process would take more than 
four-and-a-half years, the last two 
years spent officially as part of 
the Family. Horitaka explains 
that he was a bit of an 
“oddity” when he first intro¬ 
duced himself into the 
Horiyoshi Family. Yes, he 
was Japanese, and yes he 
was an American, too. 

But he could appreciate 


both cultures and was dedicated to the art 
of tattooing, and for this Horiyoshi III 
needed no translation. Perhaps it can be 
illustrated by the following anecdote. 
After Horitaka received his new name and 
became a part of the Horiyoshi Family, he 
said, “Now I can call you Master.” To 
which Horiyoshi III replied, “Rather than 
call me Master, call me Father.” 

The Japanese have a strong cultural 
pride, and Horiyoshi Ill’s art is deeply set 
within the 300-year traditions of 
the Edo period and its many 
subtle nuances. As a represen¬ 
tative of that tradition, Hori¬ 
taka explains it is much more 
than merely using the correct 
cherry blossom image and goes 
far beyond the mechanics. If 
you’re at all familiar with 
Japanese poetry, part of 
the answer lies there. 

In the last two 
years, Horitaka has 
visited Horiyoshi nine 
times. His travels down 
the Ink Road have also 
taken him to Rome, 
Munich, and Detroit dur¬ 
ing this past year to 
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While Horitaka’s first focus is on tattooing, he also feels a 
responsibility as an educator and writer/historian. 
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attend ink conventions, and when we 
spoke to him he was preparing to present 
seminars in Japanese Art at the February 
event in Milan. 

While Horitaka’s first focus is on tat¬ 
tooing (he was just completing two back- 
pieces the day we spoke with him), he 
also feels a responsibility as an educator 
and writer/historian as demonstrated by 
his first book as well as his just published 
second volume entitled Tattoos Of The 
Floating World: Ukiyo-e Motifs In The 
Japanese Tattoo. As for his efforts to 
record and shed light on the foundations 
of Japanese tattooing through both his 
writing and seminars, Horitaka says, “I 
always looked up to Ed Hardy who 
besides being a great artist also gave a lot 
back to the tattoo community. I try to fol¬ 
low that path as well.” 

The success of such efforts can be 
traced in part to his fluency in both 
languages, but also to his ability to both 
accurately perceive and understand the 
incredibly rich nuances of Japanese 
culture that is such an intricate part of 
Japanese tattooing. This can be seen in 
his second book that brings together 
the mutual influences affecting Japan¬ 
ese tattooing, Kobuki theatre and wood 
block art. 

Horitaka’s tattoo studio, State of Grace, 
opened its doors in September 2002. To 
help celebrate the event, Horitomo, Hori- 
yoshi Ill’s most senior tattooist traveled 


from Yokohama to spend a week work¬ 
ing in the shop alongside Horitaka and 
fellow artist Jill Bonny, who hooked up 
with Horitaka via their mutual friend 
Ed Hardy. She subsequently moved from 
San Francisco to add her own highly 
adaptable talents about which Horitaka 
says, “She can roll with the punches, 
whatever a customer wants, she can. 
make it happen.” That fits in with 
Horitaka’s description of State of Grace as 
a “working shop.” Though well known 
for custom work, specifically Horitaka’s 
traditional Japanese artistry, their main 
aim is to give the customer exactly what 
he wants . . . and have fun doing it. “I 
especially enjoy doing Japanese sleeves 
because of the body contours involved,” 
says Horitaka when asked what he likes 
best. “But again, I’m lucky. I have cus¬ 
tomers that let me do what I want. But I’ll 
never forget a lesson I learned some time 
ago when I saw Horiyoshi III tattooing a 
little dolphin on a client. I said, you’re 
such a famous and great Traditional artist, 
and you’re drawing a dolphin. And he 
said, ‘That was what she wanted.’” 

—Paul Garson 

You also can get exactly what you want 
at the State of Grace. You can reach 
Horitaka by calling 408-441-7770. 

The studio's Manager Jimbo will probably 
answer, and as an integral part of the 
shop he's got it all down. 
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CRYSTAL 

PUCKETT 


Humor-Injected Ink 


Working as a piercer out of The Parlor in 
Little Rock, Arkansas, Crystal has been 
immersed in the art of body modification 
for the past * six years, ever since she 
turned 18. The only thing she’ll say about 
her beginnings is that she doesn’t want to 
tell us about it, because, as she puts it, “I 
was skipping school one day, but I don’t 
really like that story. It’s got to do with 
exes, and I don’t want to get into that.” 

Who are we to argue with that? Once 
the tattoo bug had bitten her, however, 
Crystal continued to strive for coverage, 
and the results are plainly visible on her 
delectable body. There’s the hearts with 
the 13 in them on her right arm, for in¬ 
stance, which was done by Travis 
Hulsizer at Seventh Street Tattoos, which 
“I got on a Good Friday, the 13th. Every¬ 
body in the shop did thirteens for thirteen 
dollars, so we all got some.” 

The nattily attired panther below that 
was done by Bill Connor, whom Crystal 
told that she simply wanted something 
girly, so he drew it up. “My favorite 
ones are my bows, though,” she says, 
referring to the ink she carries on 
her calves. “Chris Thomas here at 
The Parlor did those, and I can 
wear a dress now because of them,” 
she laughs. 






Currently in the works is a cover-up of an old tribal on Crystal’s back, 
which will eventually be a large ship dominating her entire back. “I’ll 
get tattooed for the rest of my life, or until I have no more room left.’ 


Since these photos were taken, Crystal 
has added a sacred dildo on her right 
shin, also done by Travis. “At first, I had 
this picture of a little bullet-type vibrator 
in my head, but once Travis did this 
life-size drawing, I liked it, and I’m 
really happy with it.” And no, it has no 
symbolic meaning fqr Crystal. “It’s just 
humorous to me.” 

Another humorous piece is the bird 
with worm on her neck, which was done 
by James Clements at Skin Works, while 
the skull with the flower (Oliver Peck, 


Elm Street Tattoo in Dallas) “is another 
favorite of mine and simply signifies that 
I got a tattoo.” 

Currently in the works is a cover-up of 
an old tribal on her lower back, which 
Chris is working on and which will even¬ 
tually be a large ship dominating her 
entire back. She also would like some ink 
by Randy Muller and some more from 
Travis, who’s already got her whole fore¬ 
arm planned out. “I’ll get tattooed for the 
rest of my life,” she says, “or until I have 
no more room left.” — H.T. Booth 
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Easyriders® apparel, 
accessories and valuable biker 
items. 
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magazine that's put together for the 
hardcore Harley brotherhood who take 
their riding seriously. Killer scoots,T&A 
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Tailgate is the world's ONLY lifestyle 
magazine for custom truck owners. 
Every issue delivers rad custom trucks, 
the hottest runs, truck shows and events 
on the planet! Every page sizzles with 
wild party fun, insane humor, and some 
mighty tasty lil' hotties to drool over. It's 
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and rides. (Published bi-monthly) 
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GREG 

HORNESS 

A sort of 


southern familiarity 


Bad boy rocker Tommy Lee is the catalyst 
for Greg’s bad (as in good) ink, if we’re to 
believe his story. And why not? Anybody who 
can score with a woman like Pamela 
Anderson has got to be subject to envi¬ 
able imitation, one way or another. But 
let’s hear it from Greg’s lips. “I’ve been 
into tattoos ever since Tommy Lee,” he 
says. “Tommy Lee was my favorite idol 
when I was in high school, and I’ve 
been into tattoos ever since.” 

And there you have it, folks. 
Accordingly, Greg went out and 
got himself a tattoo practically the 
day he turned 18, from a fellow 
who worked at a place called 
Altered Images. But that was 
before he met Chris Thomas, who 
pushes ink at The Parlor, known in 
those parts as “The biggest little 
tattoo shop in Arkansas.” And 
Chris has more or less changed 
Greg’s life. 

“I used to go to school 
with his girlfriend,” Greg 
explains, adding that, 
in typically southern 
fashion, “Chris’s girl¬ 
friend’s brother is mar¬ 
ried to my wife’s sister, 
and so it’s all tied in 
somehow.” 

Right. At any rate, 

Chris, and only Chris 
injected every drop of ink into Greg’s 
body, with the exception of the first piece 
to ever hit Greg’s hide—a little lizard on 
his left leg, right above his ankle. “There’s 
a candle with a rose now, and below that, 
a coffin with wings,” Greg explains, “and 
that’s its burial site.” Of course, Chris did 
the covering. 

Among the other samples of Chris’ tal¬ 
ent are the geisha girl with the panther 
body on Greg’s left forearm, a dragon 
mask, tortoise, flames, and Buddha on the 
upper arm, as well as the big gray-wash 
ship on his left leg. 







“I basically want to finish up 
all my limbs first, before I get 
started on a solid piece on my 
back, and then I’m gonna work 
inward onto my chest.” 

But Greg has only gotten started and 
has lots of plans for the future. “I want 
two more pieces on my left leg, on my 
knee cap and behind it, and after that, 
well venture up onto my thigh,” he says. 
“But I also want to finish up my left arm 
and get started on my right arm and my 
right leg. I basically want to finish up all 
my limbs first, before I get started on a 
solid piece on my back, and then I’m 
gonna work inward onto my chest. I’m 
just fascinated by the art.” 

To summarize Greg’s plans, you could 
say he’s working toward a full body suit. 
“Most definitely!” he confirms enthusiasti¬ 
cally. Thematically, Greg wants to stick 
to a sort of oriental theme, with water 
around the geisha, a large, Chinese koi on 
the back, and a big, Chinese dragon on 
his right arm, among other things. Those 
are the less-than-precise plans for right 
now, anyway. “Yeah, we’re going all out, 
and it’s going to take some time,” he says, 
“but eventually, I’ll be fully covered.” 

After having attended his first conven¬ 
tion—last year’s Tattoos and VooDoo con¬ 
vention in New Orleans—Greg is looking 




Gregs wife “got her first tattoo 
in New Orleans, and she’s totally 
into it, too. She got herself a 
lotus type flower with an aurora 
sort of glow around it.” 

to get behind the needle and learn how to 
tattoo. Having some sort of loosely bound 
family ties, he’s hoping to apprentice 
with his—well, what the heck would 
Chris be? His pseudo-semi-brother-in-law 
around a few corners? Anyway, that’s 
where he wants to go. He’s already draw¬ 
ing lots of flash. 

And he’s even got himself a prime 
guinea pig: his wife, Christie. “She got her 
first tattoo in New Orleans,” Greg beams, 
“and she’s totally into it, too. She got her¬ 
self a lotus type flower with an aurora sort 
of glow around it, it’s pretty nice. She saw 
me getting some, so she got all excited 
and had to have some, too.” 

It seems like Greg is in a win-win 
situation here: good ink on his own skin, 
a whole lot of enthusiasm, an apprentice¬ 
ship with a “relative,” and lots of skin to 
practice on. And whatever he might screw 
up during his first outings as a tattooist, 
he can be sure that Chris can go over it 
later and fix it. 

No doubt, Christie appreciates that fact 
even more. 

— H.T. Booth 
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Ramona Nation’s first memories of ink revolve, 
literally, around a pair of gyrating hula girls 
tattooed onto the forearms of one of her 
father’s Army buddies. As a child, he would 
make them “dance” for her, and the expe¬ 
rience left its mark. Eventually she would 
start traveling to Sturgis, South Dakota, for 
the annual motorcycle rally, and in 1991 
ran into artist Tony Olivas, whose Sacred 
Heart Tattoo studio is located in Atlanta. 
He was her first tattooist and you could 
say they’ve had a peachy artist-client 
relationship ever since. Well, actually that 
would be oranges, bananas, pineapples, 
raspberries, and pears since it was Patty 
Kelley, from Avalon Tattoo, who would 
eventually give her the peach. But a lot of 
the cornucopia of nature’s bounty was cre¬ 
ated for her by Tony. 

As far as the genesis for her fruit collec¬ 
tion, she explains, “I wanted something 
different, and just then the Fruit of the 
Loom commercials were coming out on 
TV, and I just thought that was catchy. 
I didn’t want something generic, 
and I wanted color. So 
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Tasty Ink, Fresh 
off the Vine 
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Ramona literally goes to the 
market, selects a nice ripe 
example, and brings it to Tony. He 
then draws it as if it were a still-life 
painting directly onto her skin. 

fruit seemed just the right theme. I had 
picked up a copy of a tattoo magazine and 
saw an article on Guy Aitchinson. As I was 
on my way to Chicago for work, I thought 
I’d get some work from him. Guy wasn’t 
there but Debra Brody, his apprentice, was 
and she ended up tattooing on me for six 
hours. So that was the start of my fruit 
collecting. I think she did a really nice job, 
and I really love those grapes.” 

Ramona’s radiology work would bring 
her to her next ink intersection. While in 
Atlanta, she would acquire her chili pep¬ 
pers. She had gotten the idea from an ad 
in a Playboy magazine showing pepper 
Vodka. “I knew Tony would tattoo chili 
peppers on me, and he did. After that I got 
my bananas from him.” 

Then there was a major step up the fruit 
chain, when she started work on the large 
pineapple. “It was the biggest effort and 
the most painful. We went over it several 
times, first it was the black, then it was the 
green, then it was the yellow. By the time 
it was completed, Tony was exhausted, 
and I was almost in shock.” 

Tony and Ramona have a special 
method for creating her fruit images. She 
literally goes to the market, selects a nice 
ripe example, and brings it to Tony. He 
then draws it as if it were a still-life paint¬ 
ing directly onto her skin. You’ll also notice 
that the style is subdued and more in the 
realistic vein rather than hot bright colors 
or cartoon effects, giving Ramona’s art a 
softer, classic retro look. 

Then one year when Tony was out of 
town, Cap Szumski stepped up to add her 
Sunkist lemons. When he started to use a 
stencil, Ramona said no way, it had to be 
rendered freehand like everything else. 
Cap shook his head and said, “Tony’s got 
you spoiled.” But he drew it freehand and 
the squeezable lemons look right at home. 
The peach, as we said was drawn by Patty 
Kelley who wanted to tattoo it since at the 
time they were at Tony’s ink convention in 
Atlanta. At the same convention Jesse 
Cason drew up the plum and apple. An¬ 
other artist working at Sacred Heart, Rob 
Thompson, popped on the blueberries. 
“He’ll probably do more of my fruit. I have 
watched him blossom over the years; he 
does some awesome work.” 

Her plans include more fruit as well as 
filling in the background, but Ramona says 
something with legs will be scampering 
over her bananas in the near future. A 
tarantula. Seems they go with bananas, and 
it so happens that Ramona has a five-inch 
wide pet tarantula who she calls Ninja, and 
whom she captured herself while driving 
down a New Mexico road. —Paul Garson 
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the best in skin art 
from around the world 

Here's a look at the finest collection of skin art you'll see anywhere. Men's 
tattoos, ladies' tattoos, tattoos from the wild two-wheeled world of the biker, 
rock 'n' roll—you name it, it's all here. Some of the pieces are large, some are 
small. There are cover-ups, intricate work, simple pieces. And this is your 
section of the magazine. Do you know of some tattoo work you'd like to see on 
these pages? Just send us clear, color slides (we pay $25) of the tattoo work. 
Don't forget to include the artist's name, photographer's name, and a model 
release for each picture. Tattoo magazine cannot be held responsible for 
submissions or damage to same in the mail. No holding fees will be paid 
without prior written agreement. Enclose a self-addressed, stamped envelope 
if material is to be returned. Send submissions to Tattoo magazine, In The Skin, 
P.0. Box 3050, Agoura Hills, CA 91376-3050. 
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TATTOO & PHOTO: ERIK DESMOND, PETER TAT2, W. HEMPSTEAD, N.Y. 



TATTOO & PHOTO: CHRIS THOMAS, THE PARLOR, LITTLE ROCK, ARK. 
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TATTOO & PHOTO: JASON KUNDELL, ARTWORK REBELS, SAN FRANCISCO, CALIF. 
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TATTOO & PHOTO: BOB TYRRELL, ETERNAL TATTOOS, ROSEVILLE, MICH. 
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TATTOO & PHOTO: SACHA LEHNE, ABSOLUTE ART, STRASBOUR, AUSTRIA 
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TATTOO & PHOTO: WES, BODY LANGUAGE, COLUMBUS, OHIO 


TATTOO & PHOTO: MARIO BARTH, STARLIGHT TATTOO, BELLEVILLE, N.J. 
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TATTOO & PHOTO: WES, BODY LANGUAGE, COLUMBUS, OHIO 


TATTOO & PHOTO: DURB MORRISON, STAINED SKIN, COLUMBUS, OHIO 































TATTOO & PHOTO: RON BRYANT, TATTOO ASYLUM, VENICE, CALIF. 
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TATTOO & PHOTO: KARI BARBA, OUTER LIMITS, ANAHEIM, CALIF. 


TATTOO & PHOTO: CHRIS O'DONNELL, ABSOLUTE ART, RICHMOND, VA. 
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A Different Sort of Round Up 


A rip-roaring, beyond rowdy to raucous 
round up of the tattooed. That’s what you 
might expect to find at the Dallas-based 
Texas Tattoo Round Up simply because it 
takes place in the Lone Star State. But 
you’d be in for a surprise—a pleasant 
one from just about any tattoo afi¬ 
cionado’s point of view. First, there’s 
the site selected by the show’s pro¬ 
moters, Terry “Tramp” Welker and 
Brian Everett. The elegant Crowne 
Plaza Hotel sits smack in the middle of 
the West End’s arty Market and Design 


Center and has a list of amenities that 
seems endless. And then there’s the 
artfully renovated warehouse district’s 
trendsetting Deep Ellum, which is 
home to many of the city’s cutting- 
edge tattooers who offer countless 
eclectic skin art alternatives to their 
customers. The area’s graffiti filled 
walls provide a perfect backdrop for 
the colorful body art crowd. 

Not so surprisingly, The Round Up 
draws a five-star roster of tattooers 
from all over the States to the Big D 
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each November. Stars like Michigan’s 
Tom Renshaw, Georgia’s Deano Cook, 
California’s Patty Kelley, Indiana’s St. 
Marq, Washington’s Damon Conklin, 
and Illinois’ Hannah Aitchison in addi¬ 
tion to the local talent—Richard Stell, 
Todd Hlavita, Deb Brody, and Gill 
Montie. And the skin art styles they 
offer collectors in waiting is just as 
diverse as the areas of the country 
which house their home shops. 

This diversity of design is never 
more apparent than when presented 


on stage at the Round Up’s tattoo com¬ 
petitions. Traditional, Japanese, New 
Skool, Portraiture, Bio-mechanical— 
everything from basic black to bold 
color is proudly paraded by the judges 
whose daunting task it is to choose the 
“Best Of s in over a dozen categories. 

Don’t get us wrong, a rip-roaring, 
beyond rowdy to raucous meeting of 
the marked isn’t a bad thing—not at 
all. This particular gathering is simply 
a round up of a different sort. 

—Gary Michaels 


Andthewinnersare. . . 


Friday 


Tribal 

1st: Art Aguirre, by Mark Misoda 
2nd: Rick Babayan, by Bill Beccio 
3rd: Kyle Hail, by Magic 

Black-And-Gray 

1st: Scott Buffington, by Dawn Purnell 
2nd: Bruce Cotter, by Dawei Zhang 
3rd: Grizzy, by Kenny Garcia 

Tattoo Of The Day 

Ann Fowler, by Jeremiah Barba 

Saturday 


Portrait 

1st: Rik B., by Sean Treble 

2nd: Shua Sieker, by Tim Hendricks 

3rd: Kyle Parker, by Tim Hendricks 

Sleeve 

1st: Tony Gunter, by Deano Cook 
2nd: J. Green, by Dawn Purnell 
3rd: Ted Mitchell, by Chris Reynolds 

Color 

1st: Lori Jackson, by Benjamin Moss 
2nd: Tara, by Tim Hendricks 
3rd: Tony Gunter, by Deano Cook 

Tattoo Of The Day 
Randy Moss, by Deano Cook 


Sunday 


Back 

1st: Doug Griffith, by Karyn Pratt 
2nd: Louva, by Cold Hand Luc 
3rd: Jim Buyens, by Karyn Pratt 

Overall Male 

1st: Surat Lertpi-riYadong, by JoJo 
Ackermann 

2nd: Kristen Adams, by Tattoo Mike 
3rd: Doug Griffith, by Karyn Pratt 

Overall Female 

1st: Jean Aschbrenner, by Barnaby 
Williams 

2nd: Lisa Marie Boceignowe, by Shawn 
Warcott, John Montgomery 
3rd: Pinky Love, by Bob Veila 

Cover-Up 

1st: Rob Lambert, by Boch 

2nd: Kristen Adams, by Tattoo Mike 

3rd: Dawn Rabonza, by Jennifer Schichi 

Tattoo Of The Day 
Skully, by Chris Blinston 

Best Booth 
Blackwave Tattoo 
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We all like to broaden our horizons, be it ink 

or geographical in nature. Connecticut resi¬ 
dent Jonis Lowry has taken that to the max. 

His horizons have included the shrapnel 
filled skies of Somalia, the Gulf, and 
Haiti. Maybe you saw the movie “Black- 
hawk Down.” He had a front row seat at 
the original set, so to speak. As a mem¬ 
ber of the elite Army Rangers, it was his 
unit that fought that incredible firefight 
immortalized by the film. 

Jonis now lives in a small, quiet town 
called Windsor Locks, returning to his 
home state after sustaining an injury dur¬ 
ing the rigors of parachuting. During the 
13 years of service to his country, he 
was only home for a total of four, and 
subject to call to duty in the middle 
of the night, often gone for nine 
months at a time. Now with four 
children and a new wife, he’s 
ready to slow down a bit and stay 
home. And he likes it that way. 
More recently he was em¬ 
ployed by the legendary Colt 
firearm manufacturer where he 
was in charge of revolver pro¬ 
duction. “I started working as 
a tech shooter. I might test 
shoot eight thousand rounds 
out of a gun until it blew up. 
That was my job.” In two 
years he worked his way up 
to running the revolver line. 

His involvement in ink 
literally goes back to his 
childhood when at the ripe 
age of nine Jonis took his 
first tattoo, a musical note 
tapped onto his biceps. By 
age 17, there was enough 
room on that biceps for 
an entire symphony. At 
that point he met artist 
Jason Bullington at Bill 
Claydon’s in Fayetteville, 
a relationship that now 
spans some 13 years. 

“This is my only body, 
and I’d take it pretty person¬ 
ally if you screwed it up. So it 
took me about two years to get to the 
point where I would say, Jason draw it 
up and we’ll go from there.’ Before that I 
micro-managed my tattoos, but now 
Jason and I are friends, and I only get 
tattoos from him. I fly down to North 
Carolina for more ink and fly home to 
Connecticut. One time I flew down there 


JONIS 

LOWRY 

An Ink Army of One 









“All my life I’ve felt that I’m a 
warrior. And so I thought what 
better style than that of the samu¬ 
rai.” Jonis will be finishing out his 
upper body down to his knees. 

and we did ten hours on Saturday and 
ten hours on Sunday, and another thir¬ 
teen at a convention to finish it up.” 

Asked what led to him to his interest 
in the traditional Japanese art now com¬ 
prising the majority of his collection, 
Jonis explains that when younger he was 
heavy into martial arts and eventually 
was head instructor of unarmed combat 
in the Army Rangers. “All my life I’ve felt 
that I’m a warrior. And so I thought what 
better style than that of the samurai. Jason 
brought it all together for me.” Jonis will 
be finishing out his upper body down to 
his knees and continuing with traditional 
Japanese themes. 

When asked about his ink competition 
experience, he’s very candid and says, 
“This was my first one, and I was very 
nervous. As you can see, I’m black, 
and you don’t see a lot of brothers out 
there doing the ink as art thing. While 
before you’d see brothers with some 
old gangster shit and pit bulls on their 
ass, more lately we are getting some nice 
tattoo art ourselves.” 

Jonis, on a personal mission to 
upscale the quality of ink, brought his 
younger brother to a studio and as a 
birthday present paid for an arm full of 
tribal art. He adds, “When you grow up 
in a hard environment, be glad where 
you came from, but come away from it, 
and expand your horizons—and that 
includes ink.” 

Speaking of those horizons, Jonis 
sums up his new life out of harm’s way 
when he says, “I’m truly blessed. I’m 
happy here at home especially now that 
nobody’s trying to kill me.” He even tells 
us that one of his children took him to 
school on Show and Tell day to let his 
classmates see his tattoos, and he was a 
great hit with kids and teacher alike. 
Chalk that up as another successful mis¬ 
sion for Jonis Lowry. —Paul Garson 
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A while back we featured an article in Tattoo Industry spot¬ 
lighting Carson Hill and his development of an evolutionary, and 
revolutionary, step in the history of the time-honored tattoo 
machine. He calls it the “Neuma2,” the name derived from its 
motivational source of ink flow, pneumatic as in air-driven as 
opposed to electrically powered. Carson now divides his 
time between promoting his invention and crafting his 
tattoos at his private studio Neumal while his friend and 
colleague Jim Hayak inks at Neuma2. Both are very com¬ 
mitted to their personal art, and have been work buddies 
for years, originally meeting when Carson came in as a 
client seeking tattoos. “We share the same clientele,” says 
Jim. “Basically it’s like working in the same shop together, 
but not in the same building.” 

Jim traces his earliest ink back to the ’80s. “We were just 
tattooing each other with needles. We did the whole 
Hollywood Punk Rock scene. Some of us stuck with it, 
some didn’t. By that time I had already been involved in 
about every art medium, but had no formal tattooing train- 
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ing, just picking it up on my own, struggling through it. 
Looking back, I learned a lot of things the hard way, but 
also a lot that I wouldn’t have with formal training. It was 
about six months into my tattooing that I started working 
in a shop, and did that for several years. 

“I think some degree of success as a tattooist is based 
on good customer relations, the two of you working 
together, and by listening to the client you can also find 
new levels of your own talent.” Jim humbly adds, “I also 
have to attrbute all our success to God and to my rela¬ 
tionship with my religion.” 

Jim has been busy lately with a lot of sleeve assign¬ 
ments. “Many of my customers tell me do whatever I want, 
but they really all have an idea, and it’s a matter of pulling 
that idea out of their head and coming up with something 
that’s beyond their expectations.” 

In addition to his tattooing, Jim is an active photo¬ 
grapher, an endeavor that’s got him back into the music 
scene. He often attends events to photograph bands 
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Carson experienced "initial parental disapproval of his ink-clinations. I 
was kind of a rebellious teenager. My mom hated tattooing, so I loved it." 


and has worked with Capitol and 
Innerscope on projects. 

Tracing his tattooing roots, we learned 
that Carson experienced “initial parental 
disapproval” of his ink-clinations, to say 
the least. He laughs, remembering, “I was 
kind of a rebellious teenager. My mom 
hated tattooing, so I loved it. It was 
mostly tribal junk and skulls, but I also 
made a couple of my own homemade 
machines.” 


Asked to describe the style of tattoo he 
most enjoys doing, Carson says, “My incli¬ 
nations are toward portrait/realism/surre¬ 
alism with an emphasis on black and 
gray. I like color as well, but most of the 
time, even with my color work, I try to 
stay as close to the realistic as possible. I 
don’t do a lot of animated style. 

“Before I got into tattooing I was into 
the mathematics of art, and loved to draw 
geometric shapes and all aspects of sym- 
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Carson has also gotten into painting, thanks to his buddy Jim's influences... "I love to work with 
charcoal, colored pencils, and now even a blowtorch burning images into wood." 


metry. Now when I tattoo I use stencils 
for things requiring a lot of details like a 
portrait, but if it’s an original image I 
would draw on paper, I skip the paper, 
and draw right onto the skin. Some of 
my work in the last few days has includ¬ 
ed an image from the new horror film 
coming out called “The Tooth Fairy,” 
another was a portrait of the Devil, and 
another a portrait of a girl I put on a guy’s 
hand. Most of my work has been arms 


and sleeves, but I do them everywhere 
including backpieces.” 

Carson has also gotten into painting, 
thanks to his buddy Jim’s influences, and 
has also started learning computer art. “I 
love to work with charcoal, colored pen¬ 
cils, and now even a blowtorch burning 
images onto wood. And in a couple days 
I’m heading out on the road for two 
months traveling with a friend’s New 
Metal band, ‘Stepa,’ where I’ll be doing 


guest spots all over the country. I’ll be 
in about twenty-five shops on the way 
between California and Florida, and then 
another tour on the way back. I’ve never 
been away for more than a week,” laughs 
Carson. “I’m a little nervous, but very 
excited.” —Paul Garson 


(You can check Carson's schedule 
by logging onto Tattooforums.com.) 
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HOWTO DOMINATE 

WOMEN 


Instant Results! 

Puts you in control of women forever! 


“If men knew how women thought they 
would be ten times more bold!” 

— Sigmund Freud 



HOW TO DOMINATE 
WOMEN will change 
your life forever. Become 
a master of female 
domination. Have any 
woman you desire 
sleeping with you, doing 
what you ask, and in 
your complete control. 

• Pick up, seduce and 
dominate any woman 
you see 

• Why men don’t have _ 

to be good looking to dominate women 

• Never be whipped again 

• Increase your chances a million fold 

• How to dominate in and out of the bedroom 

• Make to make women want you and need you 

• How to bend a woman’s mind like putty 

• How to get them undressing for you and loving it 

• How to make women jump at your commands 

• How to walk with confidence all the time 

• And much, much more! 

These are personal, tried and true techniques that 
always work and get any woman into bed— every 
single time. 

Written in a clear, easy-to-follow format, with step- 
by-step instructions, this book is easily understood 
by any man. You will not only know how to use 
these methods, but precisely and why they work so 
well on the female mind. 


Here’s what WOMEN say about this book : 

I thought I would never fall for any of the tricks 
in this book until I realized it’s happened to me a 
bunch of times before ”— Melanie, Tempe, AZ 

‘7 have been tricked by the‘power move ’ so many 
times, Vm not even gonna talk about it ” — 
Sarah, Bellmore, NY 

“Who writes books like this? It’s totally mean and 
manipulative ” — Kelly, New York, New York 

“I hate it, but this stuff would work on me ” — 
Jennifer, San Diego, California 


HOW TO DOMINATE WOMEN is powerful, 
practical and priceless. The only book of its kind! 
You’ll never know how you lived without 
this book! Order now! Don’t waste time! 


Price per book: $21.00 PLUS $6.95 S&H... 
and well worth it! Call (732) 225-2727 
8am-5pm est or fax 24 hrs. (732)225-1562 
OR MAIL THIS COUPON TODAY! 


BGB, INC. Please Make Check or 

PO Box 51524 Money Order Payable to 

Sarasota, FL 34232 BGB, INC. 

Send me_copies of “HOW TO DOMINATE WOMEN" 

at $21.00 plus $6.95 S&H for each copy. 

Name 


Address . 


City/State/Zip _ 

□ Check □ Money Order □ VISA □ MasterCard 

Credit Card Number_ 

Expiration Date:_ 

Signature _ 


100% MONEY BACK GUARANTEE! 



























NOW THAT WE HAVE YOUR ATTENTION we feel the time has come to take 
a stand for what so many of us have worked so hard and long for. 

CREDIBILITY AND INTEGRITY IN THE BODY PIERCING INDUSTRY Body 
jewelry choices have reached an all time high in this fast growing business. 

INFERIOR, DANGEROUS & UNACCEPTABLE PRODUCTS have entered the 
market place. Commercial grades of surgical steel, titanium and other 
materials are wrongly being used for invasive body applications. The results 
can be frightening, as shown here. To avoid the liability, GET INFORMED. 
Tombstone's Mega Catalog of the Wildcat Collection will help you do just 
that. This 1 30 page collection of body jewelry and product information has 
become the professional body piercers choice. Learn why! 

PROTECT YOURSELF, YOUR CUSTOMERS AND THE INTEGRITY 

OF THE INDUSTRY. 


GET I l\l FORM ED 

Tombstone's Mega Catalog is FREE to all shop owners 
and professional piercers. Call for your catalog today. 
Retail customers send $5.00 Cash or M.O. only. 

Phone: 386-255-3022 • Fax: 386-252-7141 

Tombstona Body Works • 166 South Beach Street, Daytona Beach, FL 32114 




STEVE & 

CHRISTINA 

RICHARDSON 


Ink at First Sight 


Ink has been known to forge lasting bonds and 
such was the case with Steve and Christina 
Richardson who met through a common affini¬ 
ty for skin art and AC-DC. 

As the Raleigh, North Carolina, resi¬ 
dent tells the story, Christina was a fre¬ 
quent client at Smokin’ Guns where he 
worked as a piercer. “We would talk now 
and then in the studio, then one day we 
ran into each other at the mall. I told her 
I thought it would be a good idea if 
we went out, and we did, going to 
an AC-DC concert. It was like love 
from the get-go, and we were 
married a short time afterward. 

Two years later, and we’re 
doing fine.” 

Christina, with an edu¬ 
cational background in art, 
drew up her own first tat¬ 
too and brought it into Bill 
Claydon’s studio in Fay¬ 
etteville. “It wasn’t much, 
but I just wanted to have 
something that I had 
drawn on myself. That’s 
what started it all. My 
collection goes from 
dark to light. I started 
with very dark Gothic 
images with work 
by Steve at Bill Clay¬ 
don’s, then a tarot 
card drawn by 
Randy Gardner at 
Skin Fantasy, and 
at that point Kim 
Strickland took over 
all my tattooing until 
she passed away in an 
accident.” 

In addition to the dan¬ 
delion on her ankle that Christina says 
represents dying life, she also created 
the artwork for a Renaissance piece on 
her back depicting male and female 
angels ascending into heaven. “Done 
by Kim Strickland, that piece is very 
important to me, not only because I 
drew it, but because it’s symbolic.” 

Asked which piece was her favorite 
she says, “Definitely my sleeve right 
now. (Sarah Peacock created the beau¬ 
tiful Krishna. The work on the right 
forearm is by Allen Fiedler.) Other 
than that they all weigh the same,” 
she laughs. “Sarah was the artist that 
truly brought out my artistic and 
creative side of my personality and 






Obviously, Steve is into skulls. 
Check out the skeletal images 
festooning his arm. “I really dig 
skulls, and fortunately my friends 
like to draw them on me.” 

her work represents everything I want to 
do but couldn’t.” 

Steve and Christina share artists 
including the work of Kim Strickland and 
Marco Sullivan. Obviously Steve is heavy 
into skulls, especially manifested by the 
variety of skeletal images festooning his 
arm. “It started as a cover-up in 1989 with 
Bill Clay don who drew up the hear, see, 
speak no evil skulls. When I was in the 
Navy I took on the mound of skulls that 
was started by Judy Parker and inked in 
by one of her apprentices. “I really dig 
skulls. And fortunately, my friends like to 
draw them on me.” 

Steve’s ink collection all started some 
15 years ago with a small lightning bolt 
now since covered up, but that obvious¬ 
ly ignited some ink fires. Among his most 
valued pieces are work by Kim Strickland 
who did the inside of his arm and his 
back. He also has a special feeling for the 
spider web drawn by Marco Sullivan. “It’s 
because the work is completely custom. 
The congealed blood looks so realistic, 
and is a fabulous piece. The same goes 
for the tattoo on the back of my neck. It’s 
a real favorite and was done by Petey 
Roderick of Atlantic City. He was visiting 
here and saw my arm full of skulls, and 
said, “So you like skulls. Let me draw one 
on the back of your neck and then tattoo 
it. Five hours later he allowed me to look. 
Instead of one skull, it was three. It’s a 
cool piece, all freehanded.” 

As far as some future ink, Steve is 
thinking of adding one of his favorite 
images, that of the Creature from the 
Black Lagoon. As for the addition of 
any more skulls to the 100 plus skull 
hours already in place, he says, “Actually 
I have a space on my elbow that’s not 
finished yet.” —Paul Garson 
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Here's your big chance, so lis¬ 
ten up. We're looking for fresh, 
original flash art. Most artists 
take great pride in their flash 
collections. We'd like to share 
some of the better creations 
with our readers. If you've got a 
pattern that's got what it takes, 
we'd like to see it. Any and all 
styles of tattooing will be con¬ 
sidered: biker, traditional, mili¬ 
tary, Oriental, blackwork, neo- 
tribal, or full-blown custom; 
whatever makes you comfort¬ 
able. Designs can be black-and- 
white or color, you decide, but 
original art only, please. Every 
full page design will pay $75, 
and smaller designs pay $25. So 
what are you waiting for? Give 
us your best shot. If material 
is to be returned, include a self- 
addressed stamped envelope. 
Send your drawings to: Tattoo 
Flash, Box 3050, Agoura Hills, 
CA 91376. 
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ANDY RINGO 

Evolved 

Columbus, Ohio 
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BILL KRUPINSKI 

Jefferson, Wis. 
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WATARU 

Chopstick Tattoo 
Osaka, Japan 
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March 13-16 

May 16-18 

June 20-22 

Lady Luck Tattoo Arts Expo 

NYC Tattoo Convention 

Texas Tattoo Jam 

Reno, Nevada 

New York, New York 

El Paso, Texas 

Circus Circus 

Roseland Ballroom 

El Paso Convention Center 

Hotel Reservations: 

Information: 

Information: 

800-648-5010 

212-982-7700 

915-562-8288 

Information: 

Web site: 

Web site: 

866-4TATTOO 

www. nyctattoocon vention. com 

renegadetattoo.com 

Web site: 



tattoopgh.com 

May 30-June 1 

July 4-6 


Sly Ones Tattoo Convention 

First Summer Richmond 

April 4-6 

Etampes, France 

Tattoo Arts Festival 

Down East Tattoo Show 

La Salle des fetes Jean Lurcat 

Richmond, Virginia 

Bangor, Maine 

Information: 

Hotel Reservations: 

Bangor Elks Club 

01 69 92 93 36 

804-379-3800 

Hotel Reservations: 


Information: 

207-942-8272 

June 1-5 

804-440-4255 

Information: 

Association of Professional Piercers 


207-989-6017 

Las Vegas, Nevada 

July 17-20 

Web site: 

Riviera Hotel & Casino 

Tattoo Rendezvous 2003 

www.wiztattoos.com 

Information: 

Kansas City, Missouri 


888-888-1APP 

Embassy Suites Hotel 

April 4-6 

Web site 

Hotel Reservations: 

Forged In Ink Tattoo Convention 

www.safepiercing.org 

816-891-7788 

Reading, Pennsylvania 


Information: 

Sheraton Berkshire 

June 5-8 

913-321-1214 

Hotel Reservations: 

East Tennessee Tattoo Fest 

Web site: 

610-376-3811 

Knoxville, Tennessee 

www.eastcoastals.com 

Information: 

Knoxville Hilton 


888-290-TAT2 

Hotel Reservations: 

August 15-17 

E-mail: 

865-523-2300 

South Florida Tattoo Expo 

Hipoppi@uscom.com 

Information: 865-882-5935 

Coral Springs, Florida 

Web site: 


Marriot Resort 

www.forgedinink.com 

June 6-7 

Hotel Reservations: 


Man’s Ruin Tattoo Arts Expo 

954-753-5598 

April 24-27 

Decatur, Illinois 

Information: 

National Tattoo Association Convention 

Holiday Inn Select 

954-343-5585 

St. Louis, Missouri 

Information: 

Web site: 

Adam’s Mark Hotel 

800-866-4TATT 00 

www.funhousetattoos.com 

Hotel Reservations: 

Web site: 


314-241-7400 

Tattoopgh.com 

August 22-24 

Information: 


2nd Annual Washington D.C. 

610-433-7261 

June 6-8 

Tattoo Expo 

Web site: 

Hell City Tattoo Festival 

Arlington, Virginia 

www.nationaltattooassociation.com 

Columbus, Ohio 

Double Tree Hotel Crystal City 

# 

Hyatt Regency 

Hotel Reservations: 

May 9-11 

Hotel Reservations: 

703-416-4100 

1 st Annual Charlotte 

614-463-1234 

Information: 

Tattoo Expo 

Information: 

517-548-6814 

Charlotte, North Carolina 

614-297-7546 

Web site: 

Charlotte University Place Hilton 

Web site: 

www. eternaltattoos. com 

Hotel Reservations: 

www.hellcitytattoofest.com 


704-547-7444 



Information: 

June 19-22 


336-275-7161 

Memphis Mania VII Tattoo Expo 

This is just a small sample of upcoming tattoo shows 

E-mail: 

Memphis, Tennessee 

and conventions. We’d like to include as many events 

lj@littlejohnstattoo.com 

Holiday Inn Select, Airport 

as possible, so if you have one you’d like to see on 


Information: 

the list, send us the information 60 to 90 days in 


901-324-7924 

advance. Write to Tattoo Times, P.0. Box 3050, 


E-mail: 

Agoura Hills, CA 91376. 


Tattoovoodoo@aol. com 
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TATTOO 


PARLOR 


\ « 


C 



o 


PLACE YOUR AD IN 


t pmx> 

F MAGAZINE 


CALL TODAY! 
818 - 889-8740 


Platk fattoo jflaslj 


1st Edition 

Highly 
Detailed 



Set T2-A/B... 

12 White 11* x 17" sheets of large 
highly detailed reapers, spiders, 
dragons, bats, zombies, exotic 
‘ erotic women. Ilowers & 
0/E & script letterings 

ALL SHEETS LAMINATED 
Thick, Very Nice! 


100 


.00 



LUS: 

l ine Dmwuvjs m a n*c# Wack tower 

Set T2-C... 

12 White 11" x 17* sheets of large 
^highly detailed medicvil. woffs. wise 
indians, eagles, assorted skulls, 
irptons, reptiles, spiders etc 

\LL SHEETS LAMINATED 
Thick, Very Nice! 


100 


.00 


PLUS: 

Line Drawings m a rce black ioWer 

Set T2-D... ir x 17" Sheets 
sheets of assorted heavy BOLD 
L type letterings with shadows & 

^ sheets of tancy SCRIPT type 
itterings with shadows A TOTAL 
F 12 SHEETS IN THIS SET 

ALL SHEETS LAMINATED 
Thick, Very Nice Letterings! 

s>o. $h nn oo 

t995 


100 

s in a nice back 

(806)785-0003 


PLUS: t. n« Drawings in a n*e back folder 


3rd 

Edition (12 ShMt Set} 

For C.O.D.s Call 

Money Orders 
or Cashier's Checks Only 
FREE SHIPPING . , 

m (Soptta 

add $5.00 Thanks' 5728 Cornett St. #T2 Lubbock. TX 79416 

ALL ORDERS PAYABLE to the Artist Steve M. Goytia 


TATTOO ACADEMY 


PROFESSIONAL 
TATTOO TRAINING 
COURSES 


The European School Ol 
Professional Tattoo Art 

Call now for a course prospectus: 
TEL/FAX: +44(0)1744 737091 


I www.tattooacademy.co.uk 

For Tattoo Shop 
Owners Only! 


WBmjrRY\ A FREE Magazine Oner. 

If you are in the business of tattoo¬ 
ing, you need Tattoo Industry 
Magazine. If offers a complete view 
ST| of the Tattoo marketplace and it’s 
FREE. To receive a free subscription 

_ggnd a CO py 0 f y 0ur y e ll ow page ad 

to: 

Tattoo Industry Magazine 
28210 Dorothy Dr., Agoura Hills, CA 91301 

To cover one year’s postage we ask Canadian shops to 
send $12, and other foreign $20, in U.S. funds. 

(Only legitimate Tattoo Shops will be honored.) 


Come in and have one of 
our artists create your next 
award winning tattoo 
or body piercing. 

u 




(libeRe Art (Deers the 5ooy 

www.inksterstattoo.net 


505 Northlake Blvd. 
North Palm Beach, FL 
(561) 881-8287 

25 E. Blue Heron Blvd. 
Riviera Beach, FL 
(561)494-0910 


CHANGING 
YOUR ADDRESS? 

If you're moving, please let us know 
6-8 weeks in advance. 

Send us both your old and new 
addresses. If possible, attach a label 
from a recent issue in the 
space provided below. 
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lOcenain !\ush 

Tattoo 

Piercing 

Branding 

O.S.H.A. compliant | 
Sterile 

^ Environment! 

| Single Service 
Needles & Ink 



Bloodborne pathogens 
CPR & First Aid Certified! 

146 Ferry Street Newark NJ 071051 
TollFree 1-866-Adrenalin 
WWW, feelARush.com 










































BY ARTISTS 


NEW STICKERS BY OLIVIA 
NOW AVAILABLE!!!! 


= /I 

1827 XIMENO AVE #322 * 

LONG BEACH, CA 908X5 TATTOO FLASH SETS 

£3 TEL: 562-997-8755 FAX: 562-997-8765 [Hi FH NOW AVAILABLE BY COOP. FORBES S MITCH O’CONNELL FI 



Missing Something in 
Your Relationship? 




t Discreet, 
confidential 
processing 

_ Overnite 
Fedex shipping 

l U.S. licensed 
physicians 

ORDER NOW! 

877-745-5779 


-£)meri Med 

Confidential prescriptions, priced right. 


www.amerimedrx.com 


rm sPEOAi 

HI REPORT 

Item #0TA165 

ONLY $2.00! 

(plus shipping and handling) 

Act now! The supply is limited. 

TATTOO 

CALL 800-247-6246 

*CA residents add 8.25% sales tax. 


FLASH Y®U 

TATT®® ART 



Compile Your Money Orders 

Own Set v*/ Credit Cards 
Order Online 


WWW.FLASHYOU.COM 


PO Box 207 • Ontario Center, NY • 14520 
585.265.9011 


WORLD’S ONLY 


Tattoo School 


NOW 

OFFERING 

• Exotic Piercing 

• Permanent 
Makeup 

(248) 398-tATU 

( 8288 ) 

TATTOO-SCHOOL.COM 

SHREVEPORT, L.A. & METRO DETROIT 



























TATTOO DIRECTORY 


The tattooists listed here are dedicated to the 

art of tattooing. If you have been looking for a shop, try 

one of these. Let tnem know where you saw their name. 


ARIZONA 

EASYRIDERS OF SCOTTSDALE 

Artists: Paul King, Sal Franco, Pete Wilson, Wish 
Dotson 

Piercer: Miley Haines and Levi 
3748 North Scottsdale Rd. 

Scottsdale, AZ 85251 
(480) 675-9044 Fax: 480-970-0352 
www.easyriderstattoo.com 
Artist and Piercers apply within 

CALIFORNIA 

DA WEI TATTOO 

Artists: Dawei Zhang & Lily 
2336-A El Camino Real 
Santa Clara, CA 95050 
(408) 983-0833 

JIMI'S TATTOO & 

BODY PIERCING 

407 East Hueneme Rd. 

Port Hueneme, CA 93041 
Ph:(805) 488-9190 
Fax:(805) 488-8801 
email: jimista2@gte.net 
www.jimistatpo.com 

PURPLE PANTHER DESIGNS 

Artists: M., Graham Chaffee, 

Julie Becker, Rachel Bickley, Dan Rainha 
& Ace Farren Ford 
7560 Sunset Blvd. 

Hollywood, CA 90046 
(323) 882-8165 

www.purplepanthertattoos.com 

STUDIO CITY TATTOO 

Artist: Rockwood, Nina, Henry “the Wanderer”, 
Rivers, Captain Bob Magnante, Marry Rielly, 
Culleton Paramore, Capt. Dave & Josh Carter, 
Rockwood from Hawaii by appointment two 
times a year 

Piercers: Clay, Mr. Mat & El Bronco 
11316 Ventura Blvd. 

Studio City, CA91604 
(818) 769-4049 or (213) 4tattoo 
12-12, 7 days a week 

TATTOO TIME 

Artist & Piercer: “Dammit Dave" Climer 
1570 Yosemite Pkwy. 

Merced, CA 95340 

(209)388-1067 

Fax(209)388-1068 

DELAWARE 

EXPLOSIVE TATTOO 

Artists: Toby & Billy 
Piercer: Aileen, Eryk 
Rt. 13S New Castle, DE 
(302) 322-3457 
www.explosivetattoo.com 

FLORIDA 

DEANA'S SKIN ART STUDIO 

Artist: Deana Lippens, Rudolf Rudnicki 
14180 E. Colonial Dr., Ste. B 
Orlando, FL 32826 
Phone/fax(407) 281-1228 
www.deanaskinart.com 


HAWAII 

SUDDEN RUSH TATTOO 
& BODY PIERCING 

In the Century 21/ Ron Nakatsu Building 
94-378 Pupupani St, #102 
Waipahu, HI 96797 (808) 677-6256 

MARYLAND 

EXPLOSIVE TATTOO 

Artists: Dave, Jamie, JJ & Dierdra 
Rt. 50W Salisbury, MD 
(410) 548-9887 
www.explosivetattoo.com 

MASSACHUSETTS 

MASS TATTOOS 

34 Cambridge St. 

Worcester, MA 01603 
(508) 755-2228 
WWW.masstattoos2000.com 

MICHIGAN 

S.C. TATTOOING & 

BODY PIERCING LLC 

Artists: Tom, Is & Brad 
Piercer: Maggie 
6834 Jackson Rd. 

Ann Arbor, Ml 48103 
(734)327-4311 . 

Open 7 Days 

MINNESOTA 

CACTUS TATTOO & 

BODY PIERCING 

Artists: Megan, Cerny, Rob Foster 

& Karl Schneider 

Piercing by Julie Olivia 

307 N. Riverfront Mankato, MN 56001 

(507) 387-6601 

www.cactustattoo.com 

MISSOURI 

GOLDENLANDS 
TATTOOS & BODY PIERCING 

Coordinator/Piercer: Sandi 

Artists: Gary, Mitch, Shannon, David, Cat, 

Shawn, Dan and Jason 

Coordinator: Sandi 

8768 St. Charles Rock Rd. 

St. Louis, MO 63114 
(314) 423-0530 
www.goldenlands.com 

NEW JERSEY 

LUCKY'S TATTOO 

Artist: Nancy Cruz & Dan Rosini 
406 37th 

Union City, NJ 07087 
(201) 617-4545 
www.luckystattoo.com 

NORTH CAROLINA 

SKIN DESIGN TATTOO 

Quality Artwork By: Sam Yim, 

Robert Pho & Charley 
1225 North Main St. 

High Point, NC 27262 
(336) 886-3381 
Appointments or walk-ins 
www.skindesigntattoo.com 


OHIO 

EASYRIDERS OF CINCINNATI 

7220 Dixie Hwy. 

Fairfield, OH 45014 
(513) 860-3279 

EASYRIDERS OF COLUMBUS & 

TATTOO STUDIO 

Artists: Mike Neal, Jason Graham 
611 East Broad St. 

Columbus, OH 43215 
(614) 224-9400 

TEXAS 

ADD-A-TUDES TATTOOS-N- BODY PIERCING 

Artist/Piercer: Adam Long 
3534 Fredricksburg Rd. #30 
San Antonio, TX 78201 
(210)737-8288. 

Home of the $25 body piercing. 

All piercing jewelry included. 

Open 7days a week. 

WEST VIRGINIA 

RAY'S HOUSE OF ARTS 

Tattooing since 1975 

Piercing and glass blowing artist: Ray Dix 

State certified and registered 

RT.1 Box 163, Owl Hollow Rd. 

Paw Paw, WV 25434 
(304) 496-7128 

CANADA 

EASYRIDERS OF ONTARIO 

621 Hespeler 
Cambridge, Ontario 
Canada NIR 6J3 
(519) 650-3279 

MEXICO 

TAXCO TATTOO 

Artist y Ramon “Tigre” Perez 
Piercer: Sarny 

Calle Bravo,256A Zona Centro Saltillo, 

Coahuila, Mexico C.P. 25000 
Tel. 011-52-8444-1128 
Email: TaxcoTattoo@yahoo.com 

GERMANY 

Country code 49 

JESSE JAMES 
TATTOO STUDIO 

Artists: Major Tom 
Casterfeld Str. #93 
68199 Mannheim-Neckarau 
Tel: 011491737463830 
Fax:0114916092693497 

TATTOO ELITE BY MANU 

Artist/Piercer: Manu 
Acker Str. 30 
92249 Vilseck, Germany 
www.tattooelite.com 
Tel: 0114996626226 
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Here it is, exciting new flash art from Zap Tattoo, 
om skulls to tribal art, you will love the variety and 
detail of these flash sets. Four sets are available. 

All art is black and white with line drawings on back of sets 170025 and 
170027. Flash sets 170026 and 170028 have no line drawings on back. 

#170025 10 sheets with a total of S8 designs 
#170026 8 sheets with a total of 26 designs 
#170027 10 sheets with a total of 59 designs 
#170028 9 sheets with a total of 35 designs 


A new dimension of unique art! 
Call (800) 138€> or (sis) 

*S>V\ippivvg AcWrtioAcd. Ck r<sSi8<stM'S -tc\x. 
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TWX) 


BACK ISSUES 



Back Issues 


' ere s an easy way 
.to order your 
, favorite back issue of 
Tattoo. With many 
issues already sold 
out, this 

may be your last 
chance to complete 
your collection. So don't 
hesitate, order your issues TODAY! 


Credit Card Orders Call: 

1-800-247-6246 

24 hours—7 Days/Week 


Or Clip & Send to: 

Paisano Publications, TAT 
530 N. Tymber Creek Rd. 
Ormond Beach, FL. 32174 

_Back Issues @ $_ea.= $_ 


TOTAL 

All prices include postage & handling. Prices sub¬ 
ject to change. FL residents add 6.5% tax. 

Canada/Foreign send U.S. Dollars via 
international money order. 



QTY 


U 

S. 


Canada 


Foreign 



1-5 


$9.00 ea. 


$9.00 ea. 


$11.50 ea. 



6-11 


$6.50 ea. 


$7.00 ea. 


$10.00 ea. 

| 


12-23 


$5.50 ea. 


$6.00 ea. 


$ 8.50 ea. 



24 -47 


$4.00 ea. 


$4.50 ea. 


$ 7.00 ea. 



48 + 


$2.50 ea. 


$3.00 ea. 


$ 5.00 ea. 

1 

Please circle issue(s) ordered 
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DRAGON BUTTON DOWN SHIRT 
100% poly-rayon Sizes M-XXX 1735 
$34.95* NOW ONLY $1800* 


LADIES TIGER SHEER TOP 
85% nylon/15% lycra 
Sizes S-XL 1715 
$24 95* • 

NOW ONLY $11.00* 


SHEDEVIL PUFF SPANDEX TOP 
50% poly/50% cotton. Sizes S-XL 1710 
$16.95* NOW ONLY $7.45* 


</{ new dimension 
of nnnjwe mppmell 

Call (800) 247-6246 

or (818) 889-8740 

^Shipping Additional. 

CA residents add 8.25% tax 

Code: AZA165 


TRIBAL FIRE HEART L/S SHIRT 
100% cotton. Sizes MD only 1736 
$19.95* NOW ONLY $8.50* 





















PIERRE 
ST ARNAULT 

Wild About Wildlife Ink 

You’ve seen cars and RV’s with their wind¬ 
shields decorated with the decals of state 
flags, proof that their owners have traveled 
far and wide across the country collecting 
indelible impressions. Colorado Springs, 
Colorado, resident Pierre St. Arnault has 
put a whole new spin on the concept. He 
carries an ink collection destined to fea¬ 
ture animals representative of each and 
every one of the 50 states of the Union. 
With 17 critters already in place, he’s well 
on his way to becoming home for all of 
America’s indigenous wildlife. 

Pierre, after a 26-year career in the 
U.S. Air Force retired from the military, 
and decided to stay in Colorado Springs, 
his last posting, after his wife Sue said she 
wasn’t moving again after 18 duty assign¬ 
ments during the 25 years of his service. 
Besides Colorado is a great place to live. 

In fact it was his wife that brought ink 
into Pierre’s life, she the first to be tat¬ 
tooed, taking some tribal art from a local 
artist, Kent Sanders of Tattoo Graphics. 
As a result Pierre paid a visit to Kent’s 
studio and on his 49th birthday received 
his ink introduction, one that would lead 
to a major commitment. As Pierre says, “It 
was a panther and a snake on my right 
upper shoulder. And it all snowballed 
from there. Two months later I took the 
Canadian Lynx on my left shoulder.” 

A bit down the road, Pierre’s wife 
came up with another animal to add to 
the menagerie. It was on a Valentine’s 
Day when she suggested he add a skunk 
on his left leg. Asked why she picked a 
skunk, Pierre laughs and replies, “Ever 
since we’ve been married, I’ve passed gas 
a lot, and she calls me Pepe. So we got 
Pepe le Pew tattooed on my calf.” 
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“I wanted the eagle to represent 
the All-American animal.” Then 
Kent decided to cover his entire 
body, with wildlife from each of 
the 50 United States. 

Switching to a larger less odiferous 
member of the animal kingdom, Pierre 
consulted with Kent about a backpiece, 
and that resulted in the dramatic eagle 
image. After a year’s work, the eagle had 
landed exactly where Pierre intended. “I 
wanted the eagle to represent the All- 
American animal. And it was right about 
that time I told Kent that I had come up 
with an overall theme. I wanted him to 
do my entire body from my neck to my 
ankles with at least one animal from each 
state. We have seventeen at last count, 
and right now are getting ready to work 
on a buffalo.” 

With over 200 hours of ink so far, 
Pierre adds, “Kent’s done every single 
piece I have on my body. As far the 
source of the images, I collect stamps and 
have a whole collection of animal stamps 
from all 50 states, plus I’m a life member 
of the NRA and find a lot of pictures in 
their publications. Kent and I are always 



Because all the work has been 
done by one artist, Pierres col¬ 
lection has a seamless integrity 
that is both organic and not 
restricted by static separations. 

looking for the right animal and the right 
background to put together. At the 
moment we’re working on my right 
thigh. The front is almost complete, and 
we’re starting to move across my lower 
abdomen with the buffalo while on my 
thigh we have a river otter, a coyote, a 
ring-tail, a mama bear with two cubs and 
a papa bear on a cliff with a waterfall 
running through the scene. 

“I’ve also got a couple badgers and a 
porcupine occupying that side. Since the 
last competition my entire chest is now 
done all the way up to my neck minus 
the armpits. We’re hoping by April to 
have both thighs done.” 

Because all the work has been created 
by one artist, Pierre’s collection has a 
seamless integrity that is both organic and 
not restricted by static separations be¬ 
tween the images, and as a result it all 
flows with its own energy—call it wild 
life, if you like. —Paul Garson 
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Professionals know that inks play a large role in the success of a tattoo. 

Vibrant colors that last are the key to bringing art to life. 

Many inks are made with plastics that can cause an allergic reaction. 

Let's face it quality ink can make all the difference in the life of your tattoo. 

Zap inks are natural and organic, and the heavily concentrated colors get better with age. 

So before you get inked, ask for Zap Inks! 

Established tattoo artists only. 
Zap Tattoo Products 

800-572-1386 














JEN 

PASTOR 

Pass the Pepper Please 

When you call looking for Jen Pastor, you 
need to know her code name. Well, more like 
her nickname. Now the name Jen is inter¬ 
esting in itself, but you’ve got to ask for 
“Pepper” or no one at her work will 
know who you’re talking about. 

It seems some years ago while a stu¬ 
dent she had a bunch of “gangsterish” 
girlfriends as she described them. In 
order to poke a bit of fun at them, she 
placed three black dots under her eye, 
the idea inspired by a gang scene 
from the movie “Mi Vida Loca.” 
Then someone remarked, hey 
you look like a salt and pep¬ 
per shaker, and the name 
stuck. 

Asked about her first 
ink experience, Pepper 
remembers it all too vivid¬ 
ly. “It was a cover-up and 
used to be where the 
grapes now are on my 
three-quarter sleeve. It was 
just this gigantic black blob. 
I was only seventeen and it 
was this image of a fairy, and 
they went so deep into my 
arm that the ink ran under my 
skin. It was horrible,” she 
laughs. “But it did lead me to 
Erik Mercier who was working at 
Lucky Buddha. One night my 
girlfriend and I were at a club and 
Erik was sitting behind me. He was 
pretty cocky, and had this thick 
Boston accent. He turns around and 
looks at my arm and says, ‘who the 
hell did that shit on your arm! Come 
in and I’ll fix it.’” 

As a result Pepper and Erik became 
very good friends and she would go on 
to assist at the shop in Westchester, 
Pennsylvania, where Erik worked. Erik 
gave her the cover-up he had offered in 
the form of the fairy and the grapes 
you see here adorning her upper 
arm. Pepper took the entire tat in 
one four-hour sitting and has gone 
even longer. She laughs and says, 
I “I’m pretty good at sitting. I’m a 
tough cookie.” 
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To capture the Tarsier monkey etched on her arm, Pepper had to go 
to the Washington Zoo on her birthday. “I love my monkey, the way he 
hides under my arm, and how he’s holding the berries.” 


Her next addition was another piece 
by Erik, a fairy and a pumpkin to go 
along with the images on her other arm. 
Shawn Cummings, who at the time was 
an apprentice, drew up the fertility god¬ 
dess on her leg. “It was one of his first big 
things, and that won Third Place at the 
Richmond Convention. I gave it about a 
year, and then Erik and I began on the big 
project, my sleeve.” 

The majority of Pepper’s tattoo images 
were gleaned from editions of National 
Geographic magazine. But to capture the 
mischevious monkey hiding under her 
arm, she had to go to the Washington Zoo 
on her birthday. 

She tells us that it’s a Tarsier, her 
favorite monkey in the whole world, and 
prompted her to find an image of one in 
National Geographic from which Erik 
worked what she considers her favorite 
piece. “I love my monkey, the way he 
hides under my arm, and how he’s hold¬ 
ing the berries,” laughs Pepper. 

Another of her tattoos that always 


attracts attention are the cherries appear¬ 
ing on her wrist, the creation of Forrest 
Curl of Providence, Rhode Island. “It’s 
one of those tattoos that gets a ton of 1 
compliments. People look at my arm and 
go wow, but then they see the cherries 
and say, how sweet.” 

For the moment she says she is simply 
enjoying her collection, and in no rush 
until something strikes her fancy. “I love 
people that have silly, random tattoos. My 
friend has a pig in the middle of his knee 
and another has a chicken thigh. I would 
love one day to get something like that, 
just silly and fun.” 

As for her Baltimore work environ¬ 
ment she says, “I have a great job as a 
hair makeup designer, and I freelance, so 
showing my tattoos is actually encour¬ 
aged. I work for Sebastian International in 
L.A. and get to go out there at least twice 
a year.” Besides work, Pepper is pursuing 
a degree in art from Towson University. 
Yep, art on the inside and the outside. 

—Paul Garson 

























Here’s a look at some of the folks working 
around the tattoo world. If you know an artist 
who deserves some recognition, why not send 
a color photo of him or her at work? Include 
some information about the artist and his/her 
work. Send it to: Pushing Ink, Tattoo Magazine, 
P.O. Box 3050, Agoura Hills, CA 91376-3050. 



Here’s the crew at Precision Tattoo in Edgewood, Maryland. Sandra Strurck (above left) offers a fun time and great looking piercings; Little Mike 
(upper right) displays his latest tattoos on the shop’s web site (www.precisiontattoo.net; and Trap Casey (above right) combines a light touch 
with some outstanding skin art. Stop in and check them out for yourself at 1967 Pulaski Hwy., or give them a call at 410-671-9011. 
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REAL DOCTORS, REAL SCIENCE, REAL RESULTS! 

DOES SIZE REALLY 
MATTER TO YOUR LOVER? 

MORE THAN YOU CAN POSSIBLY IMAGINE, 


but the Penis Enlargement Method you choose matters even more! 


PENIS ENLARGEMENT BREAKTHROUGH 

VIAGNA-RX+ Penis Enlargement System is absolutely the easiest and fastest doctor-recommended way to add 2", 3", even 5" of 
Dure manhood to satisfy your lover like never before! In just a few short weeks, you'll be amazed as you watch your penis grow 
nto the biggest, thickest, hardest one she's ever had, and the one she'll remember forever and ever! No penis enlargement system 
>r pill is easier to use, works faster, or is more effective than the MAGNA-RX+ Penis Enlargement Formula - GUARANTEED! 



THE DOCTOR BEHIND 
MAGNA-RX+ 

The genius 
behind 

MAGNA-RX+ 

is Dr. George 
Aguilar, MD, a 
Board Certified 
Urologist who 
has treated over 
70,000 patients 
with erectile 
problems. He is a 
member of both 
the College of 
Jrology and the Society of Urology, and 
the director of 46 urologists. He is also 
past-president of his State Society of 
Urologists. Over 7 years of research and 
testing. Dr. Aguilar made the amazing 
discovery that is now known as 
MAGNA-RX+: a powerful, 100% 
natural. Penis Enlargement Formula. 

By using this proven formula daily, his 
patients dramatically increased their 
penis size by 2", 3", even 5" in only 
a few short weeks. And, best of all, 
MAGNA-RX+'s breakthrough herbal 
formula is 100% natural and safe, 
with no known side effects. There is 
absolutely no prescription necessary. 



Individual results may vary. These statements 
lave not been evaluated by the Food and Drug 
Administration. This product is not intended to 
diagnose, treat, cure, or prevent any disease. 


ORGASMIC THRUST ACTIVATION 

Only MAGNA-RX+ pills contain the exclusive, trademarked 
Orgasmic Thrust Activation process. This factor alone would 
make MAGNA-RX+ the most powerful Penis Enlargement 
Formula available at any price. Not only do men report amazing 
increases in penis length and thickness, but they are also equal¬ 
ly delighted by the sheer intensity and concentrated power of 
their orgasms (as are their very satisfied lovers)! 

MAGNA-RX+: THE WORLD'S 
#1 PENIS ENLARGEMENT 
FORMULA & STILL GROWING! 

In the past 12 months, demand for MAGNA-RX+ has exploded 
worldwide as word of mouth spreads about what many medical 
experts have called the world's most powerful Penis 
Enlargement Formula. In one of this country's state-of-the-art 
pharmaceutical laboratories, under Dr. Aguilar's unwavering 
direction, a dedicated team of biochemists has meticulously 
worked around the clock to produce enough of MAGNA-RX+'s 
proprietary, all-natural botanical formula for men, just like your¬ 
self, who want a bigger, thicker, more energetic penis fast! 

NOTHING ELSE TO BUY EVER AGAIN! 

The MAGNA-RX+ Formula is so powerful, so 
effective, so complete, we 100% guarantee that 
you will NEVER have to purchase any more than 
the 60-day supply included in this special offer. 
We could easily make MAGNA-RX+ much weak¬ 
er and then ask to automatically re-bill your cred¬ 
it card each month for the next 2 months, like 
some companies do. We focus on getting the best 
results, as quickly as possible. That is the secret of 
our success! With the MAGNA-RX+ System, 
you can skyrocket 2 ", 3", even 5" in 60 days 
or less - with nothing else to buy ever again. 





WHAT RESULTS CAN YOU EXPECT? 

Use the MAGNA-RX+ Penis Enlargement Formula daily for 3- 

5 weeks (one potent pill a day is all you need), and: 

• You'll increase your penis size by 2 to 5 full inches 

• Your penis will he thicker and fuller 

• Your confidence level & self-esteem will soar 

• You'll satisfy your lover like never before 

BUY 1, GET 1 FREE ($60 SAVINGS!) 

If you're ready to become the biggest man you can be, then 
order your supply of MAGNA-RX+ today. See for yourself, what 
thousands of satisfied men (and their lovers) have already dis¬ 
covered: MAGNA-RX+ is the world's #1 best-selling Penis 
Enlargement Formula for one very simple reason: IT WORKS 

6 NOTHING ELSE CAN COMPARE! 

Need another reason to try MAGNA-RX+1 How about 50% OFF 
our regular price! MAGNA-RX+ normally retails for $59.95 for 
a 30-day supply, but if you order now, we'll include a second 
month's supply absolutely FREE! Imagine being able to increase 
your penis size up to 5 full inches for less than a $1.00 a day! 

WHAT SOME OF OUR SATISFIED 
CLIENTS HAVE TO SAY: 

Tve been using your product for 2 months now. I've increased my length 
from 6“ to nearly 8-1/2". Your product has helped me give a little extra to 
the love in my life. “ -W.B., Washington, D.C. 

"I was amazed at how effective it was at increasing length and girth from 
5" to 6-1/2" in just 3 weeks!!! Feel free to use this letter in your future 
advertisements."-V.W., Illinois 

"My girlfriend loves the results, but she doesn't know what I do. She thinks 
it's natural, so help me!" -T.M., Oklahoma 

"I'm too shy to tell the whole world, but I don't mind telling you that... I 
went from 3-1/2 " to 6". I'm trying for even more." -R.C., South Carolina 

ALL LETTERS ON FILE 


ADDITIONAL PRODUCTS FOR MEN & WOMEN! 


r 


Amazing New Sex Pill Gets Men Erect 
& Ready - Gets Women Hot & Eager! 

SATIVOL 

The secret is an enzyme from certain grasses that 
works on the centers of the brain concerned with 
libido (desire and performance). Now it's possible to 
manufacture a highly concentrated dose of the 
enzyme that has a pronounced effect upon humans! 

Safe & Proven Effective! 

Sativol is proven effective in two research studies. 
These studies proved Sativol measurably (1) increased 
sexual desire (horniness), (2) increased performance 
(erections), (3) increased feeling (pleasure). 

• Feel a natural erection - big, hard, throbbing! 

• Enjoy powerful erections with 

no midway letdown! 

• Enjoy a horny feeling of 
wanting sex often! 

• Continue or re fire your 
sex life no matter your age 
(providing reasonable health). 

• Watch as a woman who has turned her back on sex 
becomes eager once again! 

regular $75.00 

60 capsules for only 

$49.95 




MOTIVATOR 

(motivate-her) 

Just 1 of these tablets, used as directed, creates 
intense sexual feelings in women. The action 
begins about 5 minutes after you use the 
tablet. Best of all, the effect lasts for about 30 
passion-filled minutes! Use these tablets and 
you'll find the effect is irresistible. Motivator 
(motivate-her) will set her on fire! Thousands of 
repeat customers since first offered in 1989. 
Precaution: get her permission before using. 

24 tablets for $12.00 


POWER PILLS 

Endurance in a Bottle! 

I'm Peter North (a.k.a. Matt Ramsey) and I 
promise you "my private formula pills will inject 
incredible sex performance right into your 
penis." I've performed in over 800 videos and 
am known for my sexual endurance in take after 
take. I personally perfected Power Pills using 
highly concentrated doses of ingredients to 
ensure this highly charged sex performance day 
after day. You can have an erection and develop 
staying power and climax control just like me. 
That's why 87% of our customers reorder! 

30 tablets for $18.00 or 
SAVE! 120 tablets for only $35.00 


CREDIT CARD ORDERS CALL TOLL-FREE ANYTIME: 

1 - 800 - 227-0009 

^ Send to: RIGHT CHOICE PHARMACY Dept. ERG-053 " 
Post Office Box 10132, Van Nuys, CA 91409-0132 


ECONOMY PACK! SAVE $49.95! allforonly 
YOU GET: 60 MAGNA-RX+, 60 Sativol, $fiQ95 
24 Motivator & 30 Power Pills (regular $139.90) w 


Please ship the following. I enclose $_ 

□ MAGNA-RX+ (2 mo. supply) .$59.95 

□ SATIVOL (60 capsules) .$49.95 

□ MOTIVATOR (24 tablets) .$12.00 

□ POWER PILLS (30 tablets) .$18.00 

□ POWER PILLS (120 tablets) .$35.00 


SAVE $49.95 with the ECONOMY PACK! 

□Send me 2 month's supply of MAGNA-RX+, 
60 Sativol, 24 Motivator, 30 Power Pills 
all for only $89.95 


Charge it □ VISA □ M/C □ AMEX □ DISC 
Exp. Date/ 


ACCOUNTNUMBER 
Signature X_ 


_□ Check □ Money Order DCash 

Total Purchase.$_ 


CA Residents ADD Sales Tax.$_ 

Shipping Via 

Priority Mail or FedEx.$_ 


6.95 


ADD $2 for RUSH Service.$_ 

Foreign Orders ADD $10 
S&H (remit in US funds).$_ 


TOTAL ENCLOSED/CHARGED...$_ 


ORDER TOLL FREE 1-800-227-0009 • FAX ANYTIME 1-818-991-0462 

Name (print)_ 

Address_ 


C ity/State/Zl P_ 


VISfT OUR WEBSITE: WWW.RIGHTCHOICE-PHARMACY.COM 



















































ADVERTISERS INDEX 
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The next issue of 
Tattoo will examine 
the wide variety of 
ink available by tak¬ 
ing a close-up look 
at every bold, brash statement and each subtle nuance of 
the art. For artistic innovation and consistent tattoo excel¬ 
lence for more than a decade San Francisco’s Everlasting 
Ink headed by Mike Davis has had few peers on the 
Pacific’s shores. During the same 10-year time-span 
Richmond’s Tattoo Arts Festival has made a similar 
impression on the tattooed community as a first-class 
gathering of the inked. And Tattoo’s annual Top 25 dis¬ 
plays every variety of skin art imaginable. On sale April 15 



Each engaging is¬ 
sue of Flash is deli¬ 
ciously designed to 
effortlessly seduce 
the discriminating 
dermagraphic devotee with sumptuous skin art 
options. The next issue’s exuberant Exhibit Halls—Say 
What?, Picture This, and Seeing Stars—will tempt 
even the most particular inked enthusiast. Our 
grandiose Artist Galleries will glorify the extraordinary 
efforts of Kimberly Reed, Sid Stankovitz, and Mario 
Barth. Let your fingers do the browsing. On sale now 




Greetings, cus- —j_ _ _ _® 

tom truck fans. 1 H9|D 

Want to know ■ Oil BMBMB Bj 

where you can 

find custom running boards, mud flaps, and sunvisors? 
Well, you sure as hell won’t find it in Tailgate magazine. 
Nope, what you will find is wild-assed truck runs 
complete with booze, broads, and the absolute lead¬ 
ing edge in custom trucks. Join us every irreverent 
issue as we traverse North America risking life, limb, 
and genital hygienic health bringing you the morn¬ 
ing paper without any tooth marks. View our “in your 
face” style of displaying the female posterior as only 
Tailgate can. On sale now 



In the July issue of 
Savage, we’ll take you 
on a ride with an 
F14HellKat—a tattoo- 
ist from Columbus, Ohio, whose artwork will dazzle your 
imagination. After that we’ll flip back to the Left Coast to 
catch Paul Booth’s Tattoo The Earth expo, as well as the 
Skin, Ink, and Noise Festival in Guerneville, California. 
Throw in a couple of great artisits from Boston and 
Wisconsin, a few piercing piercer people and 10 great 
profiles of the Savage-ly tattooed folks and you’ve got 
one hell of an issue. On sale April 15 



1 AAB STYLE.56,57 

ACTION PROMOTIONS 

....7 

ADRENALIN RUSH. 

..80 

AMERIMED. 

..81 

CHROME SPECIALTIES. 

..25 

DESIGNS BY GOYTIA... 

..80 

FLAMEWEAR. 

..81 

FLASH YOU. 

..81 

FRANKLIN MINT. 

....5 

HEAD LIGHT TATTOO. 

1 i 

..80 

INKFIXX. 

.C3 

INKSTERS TATTOO. 

..80 

LEROI INC. 

.C2 

POST DEVELOPMENT... 

..67 

POSTER POP. 

..81 

RIGHT CHOICE. 

..93 

SELWYNS. 

•• u \ 

SHOWOFF. 

..14 

STEEL SKIN. 

.C4 

STREAMLINE. 

..26 

1 

STREET HOLES.COM. 

1 

..36 

TATTOO ACADEMY. 

..80 

TATTOO GOO. 

..55 

TOMBSTONE SILVER. 

..68 
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For daily 
maintenance 
of your tattoos 

Does not 
clog pores 

Keeps colors 
brilliant 

Moisturizes 
your skin 

Contains Vitamin 
A,C & D 

Dye & fragrance 
free 


■mm; 


' 


Allows your NEW 
tattoo to heal naturally 

Does not draw or 
fadeout your tattoos 
brilliant colors 

Reduces scaring 

Contains Vitamin A,C & D 

Dye & fragrance free 


For information call toll free: 

or visit us at 


DRAGtN 


NATURAL TATTOO AFTERCARE 



































